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ABOUT THE SOCIETY 
FOR MARKETING 
PROFESSIONAL SERVICES

The Society for Marketing Professional Services (SMPS) is a 
community of marketing and business development professionals 
working to secure profitable business relationships for their 
A/E/C companies. Through networking, business intelligence, 
and research, SMPS members gain a competitive advantage in 
positioning their firms successfully in the marketplace. 

SMPS is the only organization dedicated to creating business 
opportunities in the A/E/C industry. Companies tap into a 
powerful national and regional network to form teams, secure 
business referrals and intelligence, and benchmark performance. 
SMPS was created in 1973 by a small group of professional 
services firm leaders who recognized the need to sharpen skills, 
pool resources, and work together to build their businesses.

Today, SMPS represents a dynamic network of 6,000+ marketing 
and business development professionals from architectural, 
engineering, planning, interior design, construction, and 
specialty consulting firms located throughout the United States 
and Canada. The Society and its chapters benefit from the 
support of 3,700 design and building firms, encompassing 80% 
of the Engineering News–Record Top 500 Design Firms and Top 
400 Contractors.

OUR MISSION
To advocate for, educate, and connect leaders in the building 
industry.

GET CONNECTED
	A/E/C Buyer’s Guide

This powerful online search tool can help you to identify, research, and 
connect with A/E/C companies, products, and services to support your 
practice or help you deliver projects to clients. From public relations 
experts to photographers, graphic designers, and printers; from historic 
preservationists to laboratory, school, and airport designers; from CRM and 
accounting systems to furniture retailers, you can find them in the A/E/C 
Buyer’s Guide, accessible at http://aecbuyersguide.com or via the SMPS 
home page.

		Chapter Membership
Local and regional contacts await you when you participate and network 
within your local chapter. Typical opportunities include networking events, 
educational programs, client panels, regional conferences, charitable activities 
to support the local community, and more.

		Forums
SMPS forums (previously listserves) connect you via the Web and e-mail 
to member subscribers all over the world. When you subscribe, you can 
seek first-hand advice on career challenges from your peers, solicit multiple 
perspectives on a marketing issue, and send and receive important industry-
related information. To learn more about SMPS forums, visit Message Board 
at www.mysmps.org. 

		National Membership Directory 
Available online at www.smps.org, the online membership directory allows 
you to search for members and vendors by name, firm, city, and state.  
In addition, you can keep your own profile information up to date using  
this tool.

	SMPS Connections
Containing news about SMPS, members, chapters, professional 
development, leadership opportunities, tips, and tools, this weekly electronic 
newsletter is your connection with the Society. Archived issues are available 
on www.smps.org. 

	Social Networking
SMPS groups on LinkedIn, Twitter, Pinterest, and Facebook offer new 
opportunities to connect and communicate with community members.

GET AHEAD
	Bookstore

SMPS’s bookstore offers an ever-growing selection of publications and 
resources on marketing, business development, and management to support 
you as your career advances. Shop the SMPS Bookstore online at  
www.smpsbooks.com.

	Career Center
Whether you are hiring a new marketer or planning a career move, the 
SMPS Career Center is a valuable member resource. Check out the Career 
Center at www.smpscareercenter.org.

	Certified Professional Services Marketer Program 
Based on the Domains of Practice for Professional Services Marketers, the 
CPSM program measures a candidate’s experience and ability to apply 
knowledge in six core areas. To earn the CPSM designation, candidates 
must meet educational and experience requirements, pass a rigorous 

The SMPS National Conference
Build Business is the leading business development,  
marketing, and management conference for the design and 
building industry. SMPS brings together principals, business 
developers, marketers, and senior managers with bottom-
line accountability for the success of their firms to explore 
best practices and expand their networks of valuable business 
contacts. Developing details on the conference are available 
at www.buildbusiness.org.

Future conference locations and dates:

•	 July	31–August	2,	2013
 Orlando, FL

•	 July	30–August	1,	2014
 San Antonio, TX

The following services and resources make your SMPS membership  
a valuable investment in your career and your firm’s success.



www.smps.org
Visit www.smps.org or call the Membership Team at 
800.292.7677	to	find	out	more	about	these	resources	and	
other benefits of membership.

Marketing Resource Center
This powerful online tool puts a wealth of resources on 
market research, marketing planning, client and business 
development, proposals, promotional activity, and marketing 
and business performance at your fingertips. Search results 
produce links to articles, research, Web sites, blogs, books, and 
programs. 

Visit the Marketing Resource Center at www.mysmps.org.

written examination, and pledge to abide by the Code of Ethics. Successful 
candidates are recognized as having the experience to generate profitable 
business in the architectural, engineering, and construction marketplace. 
Details about the program can be found by visiting www.smps.org/
certification.

	Marketer
This bimonthly journal delivers original, knowledge-based content on 
innovative marketing, management, and leadership strategies; case studies; 
and lessons learned. Articles are written by practitioners who face the 
challenges of professional services marketing every day. Archived issues of 
Marketer can be accessed in the members-only Marketing Resource Center 
on MySMPS. An editorial calendar is available at www.smps.org/resources/
marketer. 

	Professional Development
SMPS works with industry leaders in marketing and management to offer 
educational programs at fundamental, intermediate, and master’s levels. 
These programs are designed to expand your knowledge about business 
development and marketing and to provide you with valuable skills to build 
business for your firm. Information about upcoming programs is available 
in the Calendar at www.mysmps.org. National programs are available to 
firms to bring in house for staff training. Call the Education Department at 
800.292.7677,	x228,	for	further	information.

GET INVOLVED
		Awards Programs

SMPS’s awards programs offer opportunities for recognition of our best and 
brightest Society leaders and chapters. To learn more, check out the Awards 
section of www.smps.org.

	 •	 Marketing Communications Awards
MCA is the oldest and most prestigious awards program recognizing 
excellence in marketing communications by professional services firms in 
the design and building industry.

•	 The Weld Coxe Marketing Achievement Award
The Society’s highest honor, the Marketing Achievement Award salutes a 
remarkable marketing or business development professional whose career 
achievements, leadership role, and lasting contributions to the industry 
are exemplary.

	 •	 Chapter Awards
Each year, SMPS National honors dedicated volunteers and their chapters 
for extraordinary leadership and service to members through the Striving 
for Excellence and Chapter President of the Year awards.

•	 Fellows Recognition Program
SMPS is proud to recognize with the designation of Fellow (FSMPS) 
longstanding, certified members who have made significant contributions 
to the profession and the Society.

	Leadership
Volunteer service at the chapter or national level can enhance your portfolio 
of talents and leadership skills as you make a significant contribution to the 
profession and the industry. To find out how you can get involved in SMPS, 
contact	the	Membership	Department	at	800.292.7677,	x224.

MySMPS
MySMPS.org is a multi-award-winning online community 
for SMPS members. The mission of MySMPS is simple: To 
connect you with your peers, with information, and with 
opportunities to build more business. Build your network on 
mysmps.org by completing your profile, accessing samples 
and models to make your job easier, participating in forum 
discussions, and joining groups that are of interest to you.

The following services and resources make your SMPS membership  
a valuable investment in your career and your firm’s success.



The SMPS Foundation is a not-for-profit 501(c)(3) organization 
established by the Society to promote research and education 
that advances the body of knowledge in the field of professional 
services marketing and develops a greater understanding of the 
role and value of marketing in the industries we serve. 

The SMPS Foundation actively promotes recognition of 
professional services marketing as an essential element of the 
modern A/E/C business model. It seeks to identify and evaluate 
evolving marketing practices and to provide marketers with the 
information and tools needed to achieve effective results in the 
changing business environment.

The Foundation funds original research to educate the industry 
and contribute to the body of knowledge on professional services 
marketing. To access the Foundation’s research, visit www.smps.
org/foundation.

The work of the SMPS Foundation is funded entirely by 
voluntary, tax-deductible contributions from both individuals 
and corporate donors who recognize the growing importance of 
marketing’s role in the A/E/C industry and who wish to invest in 
its future. 

About the SMPS Foundation

The SMPS Foundation 
undertakes a number of 
activities to support the 
industry:

•	 Conducts	and	publishes	industry	 
surveys to identify and analyze  
developing trends

•	 Funds	research	and	production	of	
white papers on key marketing and 
management topics

•	 Organizes	Think	Tanks,	bringing	
together experienced practitioners to 
discuss current industry challenges 
and explore solutions

•	 Forecasts	shifting	economic	
conditions and their anticipated 
impact on different industry 
segments

•	 Supports	revision	and	publication	
of the Marketing Handbook for the 
Design and Construction Professional, 
the comprehensive guide to 
marketing professional services 

•	 Offers	an	annual	scholarship	to	a	 
college-level marketing student 

•	 Cooperates	with	other	industry	
associations and their foundations 
on matters of mutual interest and 
benefit 

PH  703.549.6117
TF 800.292.7677
FX 703.549.2498
www.smps.org


